
 

POSITION DESCRIPTION 
 

Position Title: Marketing Strategist 

 

Location: Arundel 
Employer: Bravehearts  

Terms:  Part-time, 12-month contract 

Reports to: CEO 

  

Our Vision  
Our Vision is to make Australia the safest place in the world to raise a child. 

Mission Statement 
Our Mission is to prevent child sexual assault and exploitation in our society.  

Guiding Principles 
Our Guiding Principles are to, at all times, tenaciously pursue our Mission without fear, 
favour or compromise and to continually ensure that the best interests, human rights and 
protection of the child are placed before all other considerations. 

Guiding Values  
Our guiding values are to, at all times, do all things to serve our Mission with 
uncompromising integrity, respect, energy and empathy ensuring fairness, justice, and 
hope for all children and those who protect them. 

 
PURPOSE OF POSITION: 
The Marketing Strategist is responsible for the development of an insights led 3-year 
strategic brand and communications plan for Bravehearts and its sub-brands. Working 
closely with internal stakeholders and partnering with the Marketing Manager this role will 
spearhead a total brand refresh from market research review through to implementation.  

With a Marketing Manager already in place it is important that the appointee is a natural 
mentor and coach. 

Term of Appointment 
The term of appointment is part-time, 12-month fixed term. 

Remuneration Range 
Commensurate based on experience. 
Reporting Relationships 
CEO 

PRIMARY DUTIES AND RESPONSIBILITIES: 
Key Areas of Responsibility 

• Situational, market and brand positioning review for Bravehearts and all its sub- 
brands; 

• Review of Bravehearts current marketing and communications plan and activities; 

• Brand visual identity review and refresh; 

• Develop overarching Brand and Marketing strategy for the entire organisation; 



 

• Establish positioning, identify target audiences and new engagement strategies;  

• Understand and build upon the consumer and client insights; and 

• Work closely with the Marketing Manager to develop an omni-channel, impactful 
marketing and communication campaigns. 

General 
• Seamlessly articulate ideas and strategies; 

• Provide excellent project management and communication to execute strategies 
on time and on budget; 

• Partake in self- care activities;  

• At all times uphold Bravehearts’ values of energy, empathy, integrity and respect; 
and 

• Work as part of a team to attain Bravehearts’ mission.  

PERSONAL SPECIFICATIONS: 
Qualifications  

• Tertiary Qualifications in Marketing or Communications. 

Skills and experience 
• Minimum 10 years’ experience in marketing and brand management strategy. 

• An understanding of the not-for-profit sector. 

• Proven commercial marketer who has had success in developing effective brand 
strategies led by consumer insights. 

• A thorough understanding of all marketing communication channels including 
digital. 

• Proven experience in leading market research specifically in brand positioning. 

• Previously executed a visual identity relaunch. 

• Excellent project management skills. 

• Collaborative with excellent interpersonal and communication skills, and the ability 
to effectively manage and influence a variety of stakeholders, including senior and 
cross-department stakeholders. 

• Demonstrated ability to mentor and coach others. 

• Excellent literacy including ability to write error free professional correspondence. 

• Demonstrates an ability to understand consumer psychology.  

• Experience and understanding of issues relating to service delivery with an agency 
that is committed to socially and culturally inclusive practices preferable. 

• Advanced use of Microsoft office suite. 

Personal Qualities 
• Highly organised and self-motivated. 

• Motivated to make a difference in the community. 

• Inquisitive and a strategic problem solver. 

• The capacity to work enthusiastically within the parameters of the Bravehearts 
mission and philosophy and to its vision for an optimum contribution to the lives of 
children and young people who have experienced sexual assault, their non-



 

offending family members and primary caregivers. Principles of social justice will 
underpin the appointee’s practice. 

 

 

, ____________________________ acknowledge that I have no past or pending convictions or 
allegations in relation to harming a child or acting inappropriately toward them nor have I 
ever deliberately harmed a child or acted inappropriately toward them.  I will immediately 
inform my manager of any charges of child sexual assault or interpersonal violence.  

 

I have read, agree and understand my position description. I understand that any 
inappropriate behaviour towards children on my part my lead to me being stood down from 
my position, and any prosecution of child sexual assault, or violence towards  person, 
whether at work or not, may lead to immediate termination of employment.   I declare that 
there is no medical or other condition which would stop me from undertaking the duties 
listed. 

 

Signed:                _____________________________________ 

 

Date:                   _________________________ 

 
 
 

 
 


